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From Academic Press: Whisky, Second Edition: Technology, Production and Marketing before purchasing it in
order to gage whether or not it would be worth my time, and all praised Whisky, Second Edition: Technology,
Production and Marketing:

4 of 4 people found the following review helpful. A great book well re-editedBy John LumsdenThis second edition of
Whisky Technology, Production and Marketing builds on the already comprehensive content of the original, by
expanding the information on whiskies produced in other countries, refining and augmenting the chapters on the
technology and production of Scotch whisky, and adding further sections on market development. This makes an
already fine source of information into one that is even more appropriate for arange of interests practicing distillers,
marketers, students of distilling, and those keen to understand what underpins whisky history, its processes and
consumer preferences. As acraft distiller it has been invaluable in establishing the ingredient specifications and
processing parameters to produce good quality spirit repeatably.0 of 0 people found the following review helpful. Five
StarsBy Don ScruggsEXCELLENT book on the subject!!!... This book will aways have a placein my library!!!0 of O


http://f3db.com/pub/links.php?id=0124017355

people found the following review helpful. From a Whisky lover, ChE student...By Edgaredmanuel A full, and
objective review will be posted after | finish my ChE classes for this trimester, and | fully inmerse myself in this book
content.

Whisky: Technology, Production and Marketing explains in technical terms the science and technology of producing
whisky, combined with information from industry experts on successfully marketing the product. World expertsin
Scotch whisky provide detailed insight into whisky production, from the processing of raw materials to the
fermentation, distillation, maturation, blending, production of co-products, and quality testing, as well as important
information on the methodology used for packaging and marketing whisky in the twenty-first century. No other book
covers the entire whisky process from raw material to delivery to market in such a comprehensive manner and with
such a high level of technical detail.Only available work to cover the entire whisky process from raw material to
delivery to the market in such a comprehensive mannerincludes a chapter on marketing and selling whiskyForeword
written by Alan Rutherford, former Chairman and Managing Director of United Malt and Grain Distillers Ltd.

"No other book covers the entire whisky process from raw material to delivery to market in such acomprehensive
manner and with such a high level of technical detail." --Brewer Distiller International, December 2014About the
Authorlnge Russell is the Editor-in-Chief of the Journal of the Institute of Brewing, a Visiting Professor at Heriot-
Watt University, Edinburgh, Scotland, a Professor at the Alltech Brewing and Distilling Academy and a Fellow of the
Institute of Brewing. She has over 40 years of research experience in the brewing and distilling industry. She has
served as President of both the American Society of Brewing Chemists (ASBC) and the Master Brewers Association
of the Americas (MBAA). She holds a PhD and DSc from the University of Strathclydein Scotland. She has authored
over 150 papersin the area of yeast biotechnology and is a co-founder and co-editor of the journal Critical sin
Biotechnology.Graham G. Stewart has been Emeritus Professor in Brewing and Distilling at Heriot-Watt University,
Edinburgh, Scotland since he retired in 2007. From 1994-2007 he was Professor of Brewing and Distilling and
Director of the International Centre for Brewing and Distilling (ICBD), Heriot-Watt University. For 25 years prior to
this he was employed by the Labatt Brewing Company in Canada, holding a number of scientific/technical positions
and from 1986-1994 was its Technical Director. He holds a PhD and DSc from Bath University and is a Fellow of the
Institute of Brewing. He was President of the Institute of Brewing and Distilling in 1999 and 2000. He has over 300
publications (books, patents, review papers, articles and peer reviewed papers) to his name and is a co-founder and co-
editor of the journal Critical sin Biotechnology.



